AIUSLUDVAULAYIAU
VIUYIYIAUMLLAIUSATS

KUDEN 1

WoaMm : uadUdssaudsy lsasau
INgAYINAUALIUSIY




2
1
— FunruovisAdd:ls?
msviolulsunotw: - e
el A2IUS, ANUAILISA, KSololhe
wawunaussda

Mg NS U@ualkAUUNEDIVKSIWTD
avuatiaauauavKkig

1SINAAUAIUMNISUIEY

3

HaGQoullnu:
A1V, 1BULdDU, KSOADIU
a1Saluktannisviu

&1 NotebookLM



&) SInvasinalinuusy
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WSgULNYU: VIUYIY VS VIUUSATS

anuaulau vIuL1® = DAau (Tangible)

QUVKUIIKAN vuv1e = launssuansiazasvgaquie

vIuwg = Jawalddawuondilav/goa

AsUs:lJuna T
1KUY

vauusms = uiddau (Intangible)

VIUUSAIS = aUAUIVADIUADYATSILAL
dsATUWOWD(D

VIUUSAIS = JaWadnAdIUSANLa:
nFuAGivavanA
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nalndAtynduindous:uUIASYTNDIIA:EVAL

(19oVANS
(Organizations)

doawusinn
(Consumers)

Q9915W
(Professions)

aadvAuy
(Society)
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(Economy/Demand)
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(doun 2)

a23auava (Demand):

nS:AUADIUGAIVMSEDADLLUDY
= IWUAALMSWAn =P aaqaunu
nakude (Economy of Scale)
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NaaWSUavAISUSAISNa
(Positive Ripple Effect)

1. Us:nuld:
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S:anav Llazgudnauu
({Gusnmisandilarsélan

3. Ud2n0d
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dunudi udwaaauunuav (Low Cost, High Return)
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undasu: Ka(dyavviuviguazusais

Aau:mstiaug Anwlalh  AoWWowa(9gvEa
(Sales) + (Service) = (Customer
Satisfaction)
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