Marketing Technology, Data & Al Automation

mssinalulad, daya ua:Ueyeyrds=audiwonisaaragnlku

( The Smart Marketer's Playbook )
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5 As:zuYUNAUNIYAISOANA S

~—— 5th Paradigm - Instant Al Era

(5 M a r keti n g Pa ra d ig m S) | (an Generative Al aS10assAnnauvldwsum)
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\ Step 4:

Step 2: Always On & Personalization
Taste & Emotions : (lmidwadidoua=msiiniviawizunna)
(1dusatsuuazaisuad) \\
3 Step 3:
Step 1: Function — Irltern?t & I?lgltal MEdIElJ
(Wuwonduuazikaua) “\ (wWhdgmdunasiiauazloisnnas)
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Kalouovunnisaaragnalku: The RACE Framework

Engage
Convert {mu:fl'uﬁus;):
(Uanisuv19): goaviinciododans
Action (dvqa): wengulanIsug IWods1vAUANG
Reach (t§1#v): wenguiivdaya  TASonga (Build Loyalty)
WeNgIUGToNEY n1sCiacid (Close sale)

WAKLIE (Get contact)

(Find audience)

&1 NotebookLM



Marketing Touchpoints by Stage

Landing Page

PR

Website

Ads

Social Media

Messaging Apps
(Line OA)

Influencer
Marketing

Layalty Programs
(Tier, Cashback,
Punch Card)

CRM

E-Commerce

Offline Visit

Email
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The Technology Shift: wavaauuagunnisaaia

Uo9uu (SaaS & No-Code)

200 (On-Premises)

g1$auaSIESWI00S, BoWALISAUFNEST AV, Cloud Computing, 918uuu Subscription (SAAS),
davlslusunsuuas andwlalaslidavieulna (No-Code Platforms)
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SEO Anatomy: avAUs:naudrngylunistiakunusn Google

-

M

2. On-Page (1iiokuuisu):
Meta Title, Keyword {u URL,

-

H1/H2, aawend Content

-

M

~

1. Website Health (Wugu):

AWISOLOU (Page Load), Mobile

Friendly, Crawling & Indexing

3. Off-Page (Uddan1ouoan):
Backlinks, Domain Authority

~

v,

Wikweavaa: twu CTR (Click Through Rate) 91nktih Search Result
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Data Collections 101: sdaUs:tnnuavyaua

Pll (Personally Identifiable Information):
doyas:udauld (1u 8o, 3wa, waslns,
layuasys:=ssu)

> wntdu First-Party Data Ats11AuLoY

Non-Pll (Anonymous Data):
doyans:umaululd (wu
waGnssuAISAan, 3UdUAULEILU)

-> UAWID1A Platform KSo Third-Party
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Segmentation: aA1svanavanAIWaL1:IVIUIKUY

Js:zuansFidas

(Demographics):
218, WA, 918w, $1914,
MSFANWY

wadnssuMaans
(Behavioral):
wqﬁﬂssunﬁﬁa,

A UAAQCDLUSUQ,
aasinslsaun

aufaas
(Geography):
novau, Us:zind, ndmaA

200N
(Psychographics):
A Wwaum, lawaloa,
NAUAQ
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VQVC Framework: 4 i@aakanuavaisdananisaalia

Volume (Uswtu): Quality (AfunIw):
91udu Traffic, Visitors, | Bounce rate, Time on site,
Visitors, Lead N, % Goal conversion
Newsletter signups

Value (yan1): Cost (Qunu):
Total revenue (g20v19), Cost per Click (CPC),
Average Order Value Cost per Lead (CPL),
(voadodola), ROI Cost per Acquisition (CPA)
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The Power of Data Visualization (Google Looker Studio)

= @ A

Wagudoayadunsdusoulkiduniw (Dashboard) tWaA UL (DNASLAU

| Filter Intensity | Visual Clariky

Raw Data

E‘i Connect: Goucio Data Source 11 © Visualize: :3anUs:inn Chart -0— Control: wwu Filter (Date Range,
- (tu Google Sheets) € |7 (Bar, Donut, Time Series, Heat Map) —ao- Drop-Down List) Tﬁdﬂuﬂagaﬁwﬁu
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whdgna Al Automation (n8n + OpenRouter)

CRM
f CRM system

Line messaging app

The Brain (duavavms): OpenRouter MxUAWUAUESIU

el iy e OpenRouter
API (Kisaan(d Al Models (LLMs) smakaromelalunids)d

o
The Hands (Jaufuanis): n8n uwaawasuasiv Workflow \
Automation doeldouda Al wnuuaUY civ9 (Google n8n Email
Sheets, CRM, Line, Email)

(Automation Tool)

& NotebooklLM



Choosing the Right Chat Model (LLM Matrix)

l aananda 1souasuugn

Al GPT-4 ~ o, Daversiad
OpenAl GPT-40 (KU=ALLIU Production, 3tAST:KEN)

Anthropic Claude 3 | wWhlonulnedieu, 81u Context &109 (da

Opus/Sonnet ' (IKUN=NUDULONENS, aqUﬁam)
Meta Llama 3 {Boruwswiu OpenRouter, o 8b (Boulo
(70b/8b) (lKku1=NU Chatbot Wavau)

Google GeminiPro | nvaau Multimodal (naw/danov)
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How Al Agents Work: WA:sa8n1sNIvIuyavuan

3. Tool
(Google Sheets)

1. Trigger 2. Al Agent

1. Trigger 4. Response
(Chat) (To User)
1. Trigger: 2. Al Agent: 3. Memory: 4. Tool (Google Sheets):
SudonWINRIGWIU Chat Rolous:zuoana 15 LLM a3WSUNMISaUNUABUKUN Al dodvdoyasoqugKSaauIND
AN3IAS1KINR:TgIASav 0 (Session ID) cUAMEL IWaavLAaUNAUTRRIS
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Al Business Process Ideas (@ag1vnisus:anciluosv)

Document Processing:
16 Al (OCR) Swuuadodoya
nnlauaksalutasraaluud

CRM Follow-Up:
avdayagnmMFIudaya
IWd3LAS1zKWaBinSsuLLas
Lusthdumnaso

Auto-Generation:

asvonansdyayn ) Uhvauadn Web Form

KSoBWaldUdSIMBN UL AgInds:uuUeys (ERP/SAP)
[2anANQoL | | wuludavisau

RPA Integration:
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InAlulagd:=akSalu agnAulhlUls

“New technology is not good or evil in and of itself.
It's all about how people choose to use it.”

— David Wong
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