au1nnuaossﬁaﬁ$ﬁa
lsuuunsmmunﬁun\)

ID1zankandas “asaalravaulad”

(Online Marketing)
Jngnaginalulaguskisssnosnlng

Y |
fi"ul?'f.{"'L' E
e

dandanfinemwrthgnlku
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USsayrukvadudisandvaaniasudsu

yotduasvuaansnuszauanudusSouazla
Sunisgausulus=auaina

Kuvaa: Usyayrnazmisissusliduaa
(Continuous Learning)

Sad1n1: ddenaunisais:avlan
(Global Commerce Vision)

AsdulAdausshvlswsuau - " 417 SIFIUMOIBIMSALTOLASY

A l-.-J' — = . 7'.__ = AT e - L]
wilenalnoarauazmsAmnusuwasunaaaban B o . : wsauus:gndlonuinalulagukvauina
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nmswasuwiugdgn Digital Economy: Mluaav ‘msaaraadaulau’?

msnamuuuﬁmﬁu
(Traditional Marketing)

{ nawikw1e (Audience)

KUtk AwLAulY
(Broad, untargeted reach)

-
n1sJana (Metrics)
as1 Mataenn
(Delayed, difficult to measure)
>

a1savnu (Investment)

dunuav Usuasuen
(High cost, inflexible)

n1saalradaulau
(Online Marketing - Our Focus)

naui ke (Audience)

1919V WWUES:QuUUAAa
(Precision, data-driven targeting)

n1sdana (Metrics)

Real-time Analytics
(Trackable in real-time)

A1savnu (Investment)

AUA Usuoudsznaulanui
(Cost-efficient, highly adaptable)
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AddmswWuuams
1a1aGdNaaddSv - Y (W

(Professional
Credibility)

KandasNoaLLUUUIWIESID

"Wavlan" (Practitioners)

[Ulsum "WiSaU" (Learners)

InSaviadiasKioyan | _-' NAYUDANISASIVNEDAUIEY
Asaunau (Comprehensive | ua=cauvulanaaulau
Data Tools) (The key to sales and
online presence)

S



anidagnssukangas: The Online Marketing Dashboard

Content & Engagement
(hagnsaautnud)

ﬁaUhmséiammwauunnIa
asmassmuamnﬁﬂnu:mun
(The art of comm unication to
capture attention and stop
the scroll).

Concreate

4 23.0%

' - Analytics
Marketpots / =

12.0%

Data & Analytics
(Ms31ns1:KudNa)

wavaavWunnulawsgunvssio
uAantwadaauldulugn
(Turn numbers into business
advantage; read statistics for
precise decisions).

Performance & Growth
(MsusKIsuAulgY)

uskisvuluuyaun (Ads Optimization)
ta:IWugaaugagvlus:uu
(Manage ad spend and scale
sales systematically).
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Module 1: asoaaulklaatauluganasuinudauaaia

Reach & Engagement
Strategy

Social Media Management: io1:anuwaawasukan
(Facebook, TikTok, IG, Line OA) TKitnfo Algorithm

Creative Storytelling:
InatnNTsIduSavRIvasu ‘Wuu' TRIDU ‘Waaay’

Visual Communication:
ﬁug"lumsaannu udana:aaladu
(Short-form VDO) Aiinsuwav
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Module 2: Juindoussindoe Data Analytics

Customer Insights Behavior:

= - — — £
JIASIKWAANSSUNISAaNIIA:NISED
(What they do)

Demographics:

Conversion Rate:
JawanudsovavnniAUIUY
(How they convert)

SYNgNANIBLAN
(Who they are)
4

.

Key Insight: Unn1saaxaninv TuldnAasivluueun nddev ‘Srudaiay’ iwakilonansouas
(Great marketers don't just create ads; they read data to find hidden opportunities).
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Module 3: Performance Marketing & ROI

Campaign Execution

p— B T ] l
nsgvnaalkasoiihkuiediedunuidnga
(Precision targeting at the lowest CPA).

m @

— ——— - [ =
Ns:UduUNISNod@ouIWoK1I5ATGWaawsa ngalavo
(Testing frameworks for optimal results).

. © —_—
 Scaling
ionAUIUrydIED D:dogoaIWoINLLDAUISILUATD _— —
ns:laaldogvls (How to scale winning campaigns). . .
[Re— -
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Blueprint dn2>1w&d1So: The Full-Funnel Strategy

Top of Funnel
(Awareness - N1SSUS)

Skill: Viral Content & Broad
Targeting.
Goal: MIKAUSINIUSUGTUIVNIY

Middle of Funnel
(Consideration - nN1swo1stun)

Skill: Retargeting & Value
Proposition.

Goal: kKdouaiBuanna:asivAduuin
Bottom of Funnel oo
(Conversion - n1sdadufoso)

Skill: Sales Closing & Promotion
Strategy. |
Goal: Uansungiiazivaguidusield 4
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neYuddiAgy: LWasInZIUssSAD waruau inalulasadna

Business Fundamentals
(hleoana, wWhiayusing)

Digital Execution Unpr ecedented
(1naviiaarals, Data uuu Real-time) Ma rket Success

(f_ H H | [ | [ | a2, ..I?I - [ =
msaalaaauladnnsowavinga WlsuamsisinSavijodu

ILlAIADNISUT ‘UAULLNYDYAISIISSAD’ LIWENgWaade ‘Inalulad’

\
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[onrantuangosw
fulanaurnnnisvarnn

Digital Marketing
_ Executive

OWIWUIA:USKISYANNS
nAuIUryTounun

Social Media
Manager

() Gquanmwanunina:asnns

Ddousouuunniwanwosy

S

J

E-Commerce
', Entrepreneur
——  ¥vedssiivoaulauin
wseunvevulunanlan
V. 4
y / 4
4
Data Analyst |
for Marketing
)y Un3iAsn: nvatgalwa
TuIn3ounagnEssio

nnana*mnssu'luﬂwuu
aaumaamsumuomrymuu

R
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WSONKSDIV?
ND:as1vaUIAASSADAITIIIAL

aunmaaumaﬂama 'a1scarqaaulad’ nannaﬂmm[uTaausmsssnasnTnﬂ
Sut lWBﬂT}lUUHUﬂUEJF‘I Digital Economy 2g1vunasv

— o ] e .J - L = : . L = = .ﬂ 1
e ° U1asgIuUdBINISStQUdL I/I\l)i auv:zadnaniaviulassv ( :q HSBI.IE!EII.'Ia"ICI\TIUI'IUnlUBBUﬂ‘ISﬁﬂlﬂ
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