THE MARKETER’S
PRESENTATION PLAYBOOK
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The Presenter’s Edge:
uAaanAIwLlasunuinuavunnisaala

unanniw (Personality Pillars): unuinmsu1g (The Sales Functions):

ni1vn@ (Physical):
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undeayk (Problem-solving)
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AMYINIAYIVAISUILIUD
(The Presentation Ecosystem) B'; 120800 (Environment):

ﬂEHUEEUSBUS"UU dMMWaoantuu

HUUF]IJHE'HUH LV lHE.lU I.lEl anHﬂU
lWBHS'IUUSSEI'Iﬂ'IFInlaElE"IElF'I‘ISLSEIU§

4. wWvo (Audience):

1. Wtinaua (Presenter):
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Goal Alighment &
Pre-Flight Checklist

1aan2auvKY (Select Your Goal):

WalKiAanulohgndav
(Ensure Understanding)

WalluunoKkSasnV
(Persuade/Motivate)

IWaNS:AUAIUAQASIVASSA
(Stimulate Creativity)

IWon1sWIsaunazaaduls
(Drive Decision-Making)

WatlanwWasuaunaLlku
7 (Exchange Opinions)
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\Graadmstinauaia (The Quality Checklist):
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The Playbook Matrix: duaus:ianuazaladanisuinaud

dsztanvauuiaud (Types)

alonanisuntaua (Styles)

Visual Freeform | Instructor Coach |[Storytelling| Connector |Pechakucha

1. Unlauavaya
(Informative)
2. @duuazuusun y
(Instructive) ~
3. [iwuid (Persuasive)
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4. vld (Motivation) < ’
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5. .tWwon1sdadul
(Decision-Making)
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6. A)wnKUlAsLAS
(Progress)

mansduuumsé’ams (Style) Ihaannaau
Aulthkuguavidor (Type) lwawaawsnnsuwaunam
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Strategic Deep Dive:

The Storytelling Arc
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S 2015uau (The Hook):
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2agvda (Climax/Solution):

UltauanivaanKksaddgnAunsalau

000

e U2AISSHIV: [UIKUIzAUMISUNIdUDNIUUNIVAS

kg iksu: msuduauuuola (Motivation)
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~ Strategic Deep Dlve'

The Pechakucha
~ Rhythm
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/ 1 (Japanese Te‘chnique]:
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ASIYNISIOSYUAIIUWSDU
(The Preparation Funnel)

Stage 4: uatnai (Rehearse & Time)
- douKUINSIN d03alo AUAULATALLUE

Stage 5: dvuwau (Present & Interact)
! ® - uztihdd tiiaua uazwalomalkonanu
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The Presenter’s Toolkit: naqns'll";a\mé'\)
(Internal Preparation)

Pillar 2: 9alasvasivuazaiqauiiam

Pillar 1: 2wunuuazaIsfinvivoNa
(Structuring the Narrative)
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The Presenter’s Toolkit: n1saviJoufua

(External Execution)

inSuudouazaunsai
(Media Preparation)

ldondalkikuzau (alaaq,
3alo, 1onans)
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(3, Aonuys)
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(Delivery & Interaction)
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The Ultimate Marketer’s Presentation Engine

(e0e N R AR )

1. The Why: Strategic Goal
(Mruatkue)
-> @vayvkngmussiouducdo

4. The Execution:
5-Step Process
(aviJaoiwtuaau)
-> Mouwu Tasvaéw do
gou uazdouau
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(Powered by the
Marketer's
Personality)
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3. The Setup: Ecosystem Alignment
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2. The What & How:
Format Selection
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-> g Matrix 9uf38Ms
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