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Packaging as a Marketing Tool
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SMART PACKAGING
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TTls (Time-Temperature Indicators)

Digital Integration
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RFID & NFC Technology
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Interactive QR Codes
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Sustainable Packaging
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Bio-based Plastics
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Compostable Materials
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Refill & Reusable
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Future Mat
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Edible Packaging
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Nanotechnology
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Digital Integration in Packaging

AR Packaging

_ uaavnw 3 Dauazdayatadounsoniuauisniwu tvaasiounau
sAl.l‘EzTH 2y Wy B - | AuganAI
GRO '

Al Personalization
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Consumer Expectations in Modern Packaging

® Sustainability
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® Experience
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® Transparency
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Circular Economy & Regulations

B Circular Economy Design
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B Mono-material Innovation
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Global Brands & Packaging Innovation

| SmartFood Industry
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| Beauty Tech Experience
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| Eco-Beverage System
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Opportunities for Marketers in the Tech Era
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(Differentiation)
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03 asvaduwnwu (Engagement)
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Q&A and Discussion
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