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4. msoonnuunavanv (Lighting Design) -
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- AJUAUNANIVIASDLKINISIOU N

2. nasvanaavaunn (Visual
Merchandisingl -
AaU:N1SOavIWDavQaaga

3. dadnad
(Color Psychology) -
{gdaswarsuninaz:mwanuad



[HEADER]: "Pillar 1: nagnsn1s219Wvs1u (Store Layouts)"

nuuasv (Grid Lagnut)
Qaidu: 10us:TeU KIduAde Us: Hunwun
IKUAU: YUasLSIAG, $1udaondo

....... Fﬂl 2

lluudds: (Free-Flow Layout)

N

aidu: Tkaas: ns:qunsiduasod (Exploration) IUUAUIE

IKUAU: Stuuan, IWau, AMiw

e e
W
41’"' .Il -- i
[ LEE] LT -5

lnuuad (Loop / Racetrack)
R01du: UoAUAANMVIGY mikgnAkuduA "asunnlau”

IKU:NU: H’I'IJEISSWEUFI’ILILI"IG?H[U, THJ%UIWEISUITJOS {ItILI IKEA)
&1 NotebookLM



[HEADER]: 'ngm?\nua\aﬁ-—uﬁlﬁ (Optimizing Customer Flow)'
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[HEADERY]: Pillar 2: fiau:a1sdauaavaun (Exterior vs. Interior)
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PREMIUM

n1saaniluunguan (Exterior Design) - "The Hook™ msaaniuumelu (Interior Design) "The Closer"
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Pillar 4: UGuavUavaIv 4 s:=au

General (uava’vkan): Task (uaviawrzpaniviu): Accent (Lavtiudunm): Decorative (uavanuciv):
uaowugu (30-50 footcandles) LLEVAITOWLABUSLIUYOTISIDU [sladdaumikloalau [rulW wyuloaldss KSalwiiaau
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[HEADERY]: 9tuKknUuavIldv (Color Temperature - CCT)

AndulvBo (The Fitting Room):
fovasuidetinAegangnianduloBouinidn!

AovldiauniiAl CRI gu (audsv)

Warm (i1avlnugu / <3000K): nazInunavhvuiolignAnginan (Flattering light) Cool (navInuidiu / >3500K):
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stumM:lulsuAndouoL LOAD
"Augsouyusu” (Community
Hubs)

 Digital + Physical Merge: nM1swaiu
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Meanmgful Connections: anA
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Modular Design: mslgwas
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gALLKY Experiential Retail




[HEADERY]:

Trend 2026:
aamdagnssuaulka (Warm
Minimalism & Freeform)

Warm Minimalism (uuuaauuuauau)

hunannmuuuuaanmﬂumua Hgvns=av
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Wuias uastwiaovve

Freeform Design (alsusunsvaas:):
mistdldulaviazsunsvaasunun (Organic
shapes) LNULAUASYUAzLUAIA
Wan1vda3NYT: ¥I8aAAIUUIVASAD
n{kanAganUaoane aulka
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[HEADER]: Trend 2026:
AWgvEUadvdUnala

Sustainability is no longer a trend; it is an
Imperative.

» Eco-Friendly Materials: msi{#3aqslslAa
KSedaqniduasauavivaasuuriiu
gudwuazlAsvasvsiu

* Circular Economy (LASUZADKUULDOU):
UaasuAudumim (Drop-off points)
melusuwah(UslsiAa

» Customer Values: 83% vovnauilalauliea
(Millennials) l@@nauvauuuusudnuagu
auavinadsundaputazyuaavlia
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Synthesis:
dagaaswumurvu 2026

asuaumsuKLANUATLSD
(The Winning Formula):

Layout (A2UAUAAMYIALAUNDED)

+ Visual Merchandising (dauaavaun
lazenf{us=auargm)

+ Color ({aas1va1suaisou)

+ Lighting (1av 4 s:qudvqandiuaufd)
+ Experiential Trends (Qlsu Freeform

UazAINgLEU)

= Uszaumsais:aulannlasu “Aiaeusy”
Wu “agnmM”
(World-Class Shopping Experience)

Dramatic Accent Lighting
Loop Pathway (uav 4 s:audvgandiuaufo)

(mununﬁmnlmnun:mu) -

Freeform & Sustainable
Architecture (Glou
Freeform wazn>waviu)

Pyramid Dlsrlays

DE‘IUE{EIU?]U Aazon{us: I‘.'.'IUH"IEJU'1 Cozy Coffee / AR Mirror Zone

(dawnwnauuazns:an AR)
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