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Retention:
UnlvanA1noe CRM

Future-Proofing:
auimminsun Al 2026

Foundation: ywugiuzo | T TP o

dunuoaulaunaz9sseussnu Uan1svienoe E-Payment

Acquisition:
AVARANAINJEAdUINURAINIEG: SEO
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|U1hu1ﬂ|1§g (Input):
asiusun, 39a1saauny, JIASI:HAINY

Us:ﬁnﬁmwﬁlﬁ (Output):
anAUNUIWUWaWERN, ans:g:10an,
IWUADIWWIWaleanAI

anmdiAny:
wus:=nauniswalenunisaiagnALnu
[Biduagunus:au .731 (Sig. 0.05)



LINE

USNISHaINISvay
Ha=snuyi1AMUduUwuUus
(After-sales & CRM)

Quick response,
direct communication.
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Keywords (A1AUK)
nolodAry! MoVSINaNATWUW
A1919:Is10a198nIngunisn

Content (1Uion")
nodnoulangnazindrynilranAnlnosy

Backlinks (aurigaunau)
NSNIZUBUSIDINIS?
dasaunduuBanalns:uuAUNT



8 onRm:
Nudn & louwusuins
(1, MSI9dOUYIN)
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9UTAA: Real-time Payments
& Stablecoins

(Insvaswugius:=aulan, [Swsunau)

Jaguu:
QR Code & Digital Wallets
(S9MISI, R=9189uluvURaUIRGI)
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Speed Data
nmmsonanmulmllsau Efficiency Vouanodunswe
Ns:NANUAANEDIAI aRS=8:10a1SOADEY Us:HOAAUNUSSN? |Uaﬂuvauamsmﬂmmflu
aRNUIONENS AATOIAWAIANILULIA NSAIANISAINA



CRM: KolvuavnissSnuianan

aunuainon:
nssnIanAIAIONNo §+
nsKianAmlkuiaua

[ 2
Sas:1uguIVIKVIY: D

—_— ignnauanAnalu, VIP,
o anndvAnsiaogILL
Ustansnaw .
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g0QUIIWLYU: e
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REIRetention

(WOWIVEIUSHASaNAQduWUS)

lld: EIS”I\WFIFIHHG
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astuAnu: KFC wWasutayatdugaavelaagivls?

L L . - -

F 1nudoua (Database) e |

| sunauwalndu, WsuAsua:auuay, Ua=s:uuavaikis |

e s —
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tnalulad (Electronic) .

aacnuwaanssuuudulad goranAsauwulku |
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[smpssiy N N § |

-y Unauwus (Action) ﬁl

| TRnUaVWSIVSUBURIUTULESD IWatannumIsHILUUdoUNIU

LI - -

N | snu1anAl (Retention)
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n19dourna: Digital Marketing Trends 2026

Tu'tmtnmsawa

n1IuA Al Agents; SUUSW.
SuvUUS=uatu 13aTUgoTnBIA:
Usunrviauidryioln 24 59109

(Hyper-personalization at scale). |

N

. Cl'rend 2: Omnichannel
| Intelligence
GouRalssagrolngauUS:
AAUIU -> INUWIUKUNSIU ->
lasunvuinaunlevdouan
[unaunun,

i g ] J il‘
A e — —
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AU Al Slop 28 Hybrid Content

Jryh: Al Slop L™ % - [ nwoon: uuud + Al + Creativity |

AaUINUS Al ALUNIWAIIAZINABUNATA ' ” > « 16 Al 1UUWG08D1AS1:HVOUA (Efficiency)
mM{AWuSInAINANIY: Anti-Al Marketing - | » [guubgldnIusan, Us-aunismuasy,
1a:=KUNAIIUIBAND | - lIla=A2IWasWAssh (Authenticity)




The Ultimate Digital Business Framework

'Future r
(Al) . -
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retenuon - 4“ T S

Transactmn
(E-Payment).

2
!n'-"-h ”u

Foundatlnn

| Ach|5|t|
\ SEDISDmaQ

nsi1ssneAINAlLTBIANISIUAIWY IRADNISASIIS-UULIOA (Ecosystem): SEO VAUV
S TsiBoatineasanuEotU > E- -Payment Unna1svagagnlssasno -> CRM muvaumwamunaumﬁam [nei Al [UUWEI8VUIAAU
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