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Digital Ecosystem Blueprint

Visual Equation

NSWeINS NS:UJUMSWAN dumnaouaudvndU mls
LLSVVU / LASDVINS / USMS QouMsSWUSLnA LUNKUI9NIVSSNID

ssfivApmMsUINSwensUINauraunuagvtdus:uu
IW2QDUduavAUADVMSUDVNUSINALaas1omls

&1 NotebookLM



Digital Ecosystem Blueprint
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Principle 1: Identity Principle 2: Direction
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Principle 3: The Magnet Principle 4: The Radar
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/ Principle 5: Engagement
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Principle 6: Conversion
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Principle 7: The Data Dashboard
(N1SJINS1:KUDLA)
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Synthesis Arc:
The Complete Marketing Cycle
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The Catalyst: inalulag SMACI
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(Online Platform)
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(Relationship)
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(Business Management)
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i ulad SMACI (What to
\\
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