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Level 1: Survival Protocol (Iuslanaatonassoa)
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1. Detect & Analyze (cvatinazH1aKaq) 2. Clear & Refresh (szuargaaan) 3. Expand & Listen (v#18g99n1)
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Mini-Boss: Uaaaan Facebook nnndnnu
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Level 2: The Modern Engine (aai1dagassunisuiaU 2026)
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Da_:Jta-Driven Personalization:
Wasu Message mauweaaNSSU

S

End-to-End Cng"lmerce:
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Problem-Solution:
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Market Intelligence:
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Weaponizing Al: WaguUgyayrus:augiduwlinviuadna
Tasvaswowuguiriik SME Uaidnaudanikeyla

Al-Fluence q Automated @
Decision Making o Customer Service

Al Wuaawi@anuusud = - _ A | Al Agent riviuauluguiten
dovrhdayalkdapuiive ' | (SULBov > 1Bnadon > ouua)
Answer Engine aaoq 24 yu.

Sales & Lead
Generation

Al yatimasiaidua nmaudUdoyrn
nasnnlduniauaauanuuitious)

Language
Without Borders

Al Translation Na1gMIWINIE
iWJasusunavnudnainlan

&1 NotebookLM



The 2026 Conversion Funnel: gondadsonlounuulsSsosna
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1. Problem Awareness
(Short-form Video)
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2. Comparison & Proof
(Live Commerce & Trust)
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3. The Ultimate Offer
(Shoppable Media & Omnichannel)
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Level 3: The Endgame (ausnuanmunamssnmanm)
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The Unbreakable Loop: KMC 2026
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3. SUSTAIN (asivUauusiniss:a:1))

lAU Data N1 CRM -> wWasguWuauinsigidau
(Subscription) -> aswegaauigdaluld

2. THRIVE (GawrSavaudadna 2026)
18 AI luwdnvu -> SaleduUeyr ->
Janaanvadna -> Jamsunowiu Live &

Omnichannel =

1. SURVIVE (dan1s3nnakuiviu)
90s285) -> (ndpsadontan ->
Uanaantadina -> Wauuthiku
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