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| Marketing 1.0: Product Centric

galdunaansun (¥ooU 1950s)

@ LUUuNISKaOIUdUUIAN (Mass Production)

@D (Bnagns 4Ps (Product, Price, Place, Promotion)
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| Marketing 2.0: Customer Centric

galduanm (Information Age)

D anAinvidonuinduna:zdovnsIoAuanciiv

@ (SUlS STP (Segmentation, Targeting,
Positioning)
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| Marketing 3.0: Human Centric

gALuUdO3NNNIUUUYE (Values-Driven)

uavanAuuuugnidalduazANUSUNQUBDU
LUSUQCQDVU "DaUVKUNY" (Brand Purpose)

lWuAUSURQBDUCDdYAU (CSR) LLa:zIoudadodu
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| Marketing 4.0: Digital Transformation

gnnsI¥oudoadna (Traditional to Digital)

D nisUsuddcMnoowWlaugooulau

& wuona 5A Customer Path (Aware, Appeal, Ask,
Act Advocate)

@D (v Big Data lla: Social Media (uNMSWW1OvVaNA

@ Omnichannel: Us:aun1sallSSogDS:KI1VEDY
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| Marketing 5.0: Tech for Humanity

ganaluladiwoudauyud (Next Tech)

@ n1s(§ Al ua: Machine Learning 31AS1:H
waanssuuLugn

Agile Marketing: n1saalans>atsoua:usudd
caaoaan

@ Augmented Marketing: (¥ Tech lasuuUs:ansnw
AU

@ Personalization at Scale: UllauadvonanAn
ADvANISILUUSI1I9AU




I asuadiwuanav 1.0-5.0

gn daluuHan inaluladanty IUHLE
l 10 Waangun (Product) L1n3DVdNSIDLUN/NSKAQ gDQUIELBVUSUNTU
l 20 anA1 (Customer) inalulagansautlna AUWuwD(danmM
I cXo UUu® (Human) JognlHL/Collaborative lanntihagdu
I 4.0 AsLioudo (Digital) Internet / Mobile ADIUWANWU (Engagement)
l 5.0 Tech for Humanity Al / Big Data / loT Us:aun1srﬁﬁﬁﬁ=q0
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Content Marketing Influencer Automation
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