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(Commodity Approach)
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Product (wauﬂmn) Price (s1m):
awnmlaualwaauan yamnanA1e
AIUGDVMS (AWAUAINBUAUSIA
(Aeumw, aluu, uwaLno) - Value vs Cost)

Place Promotion
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Process (ns-uaums)
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yvastdanaanaun (Product Life Cycle)
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3ocuuINIsNIsaala (Marketing Evolution: 1.0 to 5.0)

Product Centric: Customer Centric: Human Centric: Digital (Traditional Tech for Humanity:
wivduinuausa wivnduaaradaou  ldlvavudadauua: to Digital): warunalulagarade
lLazAUNIWAUAY 02UAUIVAIN 9SSYIUSS Wasukiugdosaulad  (Al, Tech) iwawdnto
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Data {ku (Gen Z, Alpha)
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5 KkannmisarAgyuavaisaaraavs Ky
(Modern Marketing Principles)

1. Customer-Centric: uauanmulunuanaw
2€0UINDSY

_ 2. Customer Journey: asus:aunisainag
Y =&»| [Ssosaalunndaduna (Touchpoints)

3. Effective Communication: aasnsumau dsvassa
uaztduuuuaavniv (Two-way) lwasquutltym

4. Brand Loyalty: jvasiwanuanddienisuauaon
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5. Agility: USuadIknutnsud watinssuyusina
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KannisaarauuudvAsdY (Holistic Marketing Concept)

Core Idea' “lnnnanIua-lnaunum\m'n“ (The Butterfly Effect) -
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3 KoV (Kann1snIvIu):
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2alwaa (Focus):
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wWhkug (Goal):
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38n1s (Approach):
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A1saala : Aad: InerAaas uazANuduuuys
(The Marketer's Mindset)
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(Marketing is an Art and a Science)
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